THE

WHEEL

GLENDORA

NOVEMBER 22, 2005 BULLETIN OF THE GLENDORA ROTARY CLUB = ORGANIZED IN 1956 = DISTRICT 5300

This Week’s Program

Bob Newall made an excellent
presentation on the Uganda
Project and matching grants.

Farrand Wins 50/50!
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Dick Farrand won $10 bucks in
the 50/50 this week!

Next Week's
Program:

Hank Bode, V.P.
update on Azusa
Pacific University

Local Celebrity
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Your Surprised??
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Aaron Rowand, Chicago White Sox Pat Janes is surprised as anybody that

center fielder and graduate of GHS she’s been acting President for three
was named Xmas Parade Marshall. weeks in arow for traveling Ray Malki!

Village Stroll has huge turnout!
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Gordy Norman was an excellent Santa Claus in a eautilly decorated
carriage positioned right under the Rotary Clock in the Village
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Rotary LA
Sends Help!




I'm a Travelin’ Man!

EVENTS CALENDAR:

December 10th Christmas Parade
\Volunteers needed for crowd conotrol - see Bob Verhoef

December 13th Seniors Luncheon
Regular meeting time. Noon. At La Fetra. Where your Rotary
jacket. Come prepared to serve food.

December 19th Christmas Caroling
At Foothill Hospital. See Pat janes for details.

Visitor's Corner
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week were (L to R): Henny Lonies, Bob Newall, and
Homa Malganji

Happy Thanksgiving

Past Pres. Pat Janes announced we
have received our first commitment
for a major sponsor of our Oscar Nite
fund raiser from Sam’s Club of
$1,000

Ron White has been more places
than Glenn Campbell! having just
returned from trips to Egypt and the
Anartic where he posed for a picture
with his wife holding a copy of the
San Gabriel Valley Tribune that was
published last week!

|
Keith Van Viiet
City of Glendora Poet Laureate

THIS WEEK’S QUOTATION

This quote was penned by someone
who made a name for himself by
getting things done by people under
his command. He comes from the
Navy of several decades back and
his name was Hyman G. Rickover,
and he declared:

“Trying to make things work in
government is sometimes like try-
ing to sew a button on a custard

pie.”

|
Birthdays

Nov. 19 ... ... ....... Tom Stricklin

Nov. 25 ... ... ........ Robin Morrill

Nov.25.............. Miyoko Nakano

Nov.30.............. Shirley Brown

THEY PROFIT MOST WHO SERVE BEST




By Richard M. Walden

Richard M. Walden is president
and CEO of Operation USA, a 26-
year-old international disaster re-
lief agency based in Los Angeles.
Website: www.opusa.org. Septem-
ber 25, 2005WITH HURRICANE
RITA now making news, it’s time
for Americans to take a more dis-
ciplined look at their tremendous
generosity. As of last week, the
American Red Cross reported that
it had raised $826 million in pri-
vate funds for Hurricane Katrina
victims. The Chronicle of Philan-
thropy has the total figure at more
than $1.2 billion for all relief
groups reporting. So the Red Cross
received about 70% of all
giving.This percentage was no
doubt bloated by the Federal
Emergency Management Agency’s
mystifying release to the media of
the names of 19 faith-based chari-
ties (plus the Red Cross, Humane
Society and three lesser-known
groups) to which the public should
donate — rather than the much
wider group of established relief
agencies.This skewed giving to
Red Cross would be justified if the
organization had to pay the cost of
the 300,000 people it has sheltered.
But FEMA and the affected states
are reimbursing the Red Cross un-
der preexisting contracts for emer-
gency shelter and other disaster
services. The existence of these
contracts is no secret to anyone but
the American public. The Red
Cross carefully says it functions
only by the grace of the American
people — but “people” includes
government, national and local.
What we’ve now come to expect
from a major disaster is a Red
Cross media blitz.The national
Red Cross reports it spent $111
million last year on fundraising
alone. And it’s hard to escape the
organization’s warning of Arma-

The Red Cross Money Pit

geddon if you don’t call in a credit
card number or send a check or do-
nate blood (which it resells to the
tune of more than $1.5 billion an-
nually, part of its $3 billion in
income).In Southern California, we
have had the spectacle of “drive-
by” drop-offs of bags of money at
public places such as the Rose
Bowl, massively promoted by local
media. Hollywood studios and stars
and corporate America compete to
make huge donations.The Red
Cross brand is platinum. Its
fundraising vastly outruns its pro-
grams because it does very little or
nothing to rescue survivors, provide
direct medical care or rebuild
houses. After 9/11, the Red Cross
collected more than $1 billion, a
record in philanthropic fundraising
after a disaster. But the Red Cross
could do little more than trace miss-
ing people, help a handful of people
in shelters and provide food to
firefighters, police, paramedics and
evacuation crews during that
catastrophe.When New York Atty.
Gen. Eliot Spitzer asked for docu-
mentation of 9/11 expenditures, the
Red Cross’ response was that it is
federally chartered and not answer-
able to state government regulators.
The clamor rose, however, when the
media began dissecting Red Cross
activities in the 9/11 aftermath. This
resulted in the resignation of the
organization’s president and chief
executive, Dr. Bernadine Healy, and
the appointment of ex-Sen. George
Mitchell (D-Maine) to oversee its
9/11 fund and help clean up its im-
age. Funds were then pushed out the
door — including millions to New
York limo drivers who said they lost
income after 9/11, and to upscale
residents of lower Manhattan to
help pay their utility bills.The or-
ganization also ran into trouble af-
ter the 1989 San Francisco Bay
Area earthquake when it was re-
vealed that it planned to spend only

a fraction of the millions of dollars
it had collected in the area damaged
by the earthquake. When the Bay
Area’s mayors found out, they in-
sisted that these funds be spent on
housing, homeless shelters and
health clinics. The Red Cross had
to waive, for one time only, its long-
standing policy against funding
non-Red Cross groups. (Spare
change — and there will be a lot of
it this time — stays in a Red Cross
“national disaster account.” This
allows it to spend funds donated for
one purpose on another.)The Red
Cross expects to raise more than $2
billion before Hurricane Katrina-
related giving subsides. If it takes
care of 300,000 people, that’s
$7,000 per victim. I doubt each vic-
tim under Red Cross care will see
more than a doughnut, an interview
with a social worker and a short-
term voucher for a cheap motel,
with a few miscellaneous items
such as clothes and cooking pots
thrown in.The Red Cross’ 3 million
unpaid volunteers, 156,000 of
whom it says are deployed in Hur-
ricane Katrina, are salt-of-the-Earth
Americans. But asking where all
the privately collected money will
go and how much Red Cross is bill-
ing FEMA and the affected states
is a legitimate question — even if
posed by the president of a small
relief agency.As Hurricane Rita dis-
sipates, let me answer my unpopu-
lar question like this: Giving so
high a percentage of all donations
to one agency that defines itself
only as a first-responder and not a
rebuilder is not the wisest choice.
Americans ought to give a much
larger share of their generous char-
ity to community foundations,
grass-roots nonprofit groups based
in the affected communities and a
large number of international
“brand name” relief agencies with
decades of expertise in rebuilding
communities after disasters.

SERVICE ABOVE SELF



Glendora Rotary Club The Object Where and When
Meets Tuesday Noon at 0
The Continental Restaurant of ROtary To Make Up'
316 W. Route 66 (626) 914-1834 | The Object of Rotary is to encourage | TUESDAY
= and foster the ideal of service as a | €ovina Sunrise /:15am
Pre?dg::rd of Dlrecg)r,\ja'ki basis of worthy enterprise and, in ;ZL;tShSHIgS Cousntr&/Cluté (dress code]
President Elect . . . . . . ... Craigyriance particular, to encourage and foster: industr IIE:::ISS tvest ovm]az.]o m
Past President . ....... Pat Janes Hstry [ PP
Secretary . ........... Hilary Crane First. The development of acquain- Pacific Palms Hot_el & Convention Center
Treasurer ............ Bob Verhoef | tance as an opportunity for service, | ©ne Industry Hills Pwy
Membership co-chairs . ... ... .. .. Pomona 12:10pm
Tom Stricklin and Antoine Saegh Second. High ethical standards in | Sheraton Suites @ Fairplex

Club Service . . . Paul Hooker/Sarah Flores : ; . i
oLy SEes s business and professions; the recog- | 601 W. McKinley, Pomona

Guadalupée Corder and Carl Hoppe | nition of the worthiness of all useful | WEDNESDAY

Vocational Service co-chairs . ... ... occupations; and the dignifying of | San Dimas 12:10pm
Joe Babineau and Mike Fehrs

International Service co-chairs each Rotarian’s occupation as an op- | Rancho Park Adult Community Ctr.
Antoine Saegh and Ed Hupp portunity to serve society; 1500 W. Cypress Way, San Dimas
Foundation co-chairs . . . ......... . o _ THURSDAY
Lani Exton and Bob Verhoef Third. The application of the ideal | Azusa 12:00pm
AEILETRGE -~ oo - e o Keith Hilliard | of service in every Rotarians personal, | acapulco Restaurant
Committees business, and community life; 998 E. Alosta Avenue, Azusa
é?ten?antCe .......... —:—_“'ar)s/tcra'?e Fourth. The advancement Of 'nter_ La Verne ]2 ] Opm
assification .. ... ... om stricklin ; i i Sierra La Verne Country Club
Interact .. ......... Joanne Taylor nagona' untiemagdmg’ ?;?d”vv'”’ 6300 Country Club Drive, La Verne
Photographer . ...... .. Bob Lohrs | dNd peace trotighn a world Telow™ 1 e thills Sunrise 7:15am
Programs .......... Paul Hooker | ship of business and professional :

East Valley Hospital, Assembly Room
150 W. Route 66, Glendora

Wheel Newsletter . . . .Jonathan Blake | persons united in the ideal of service.
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